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- ~ Understand the important variables of market segmentation.
= ~ Understand the method of target market selection.
= ~ Understand the method of target market profile.
2z ~ Understand how to perform the product position.
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Understand The important variables of market segmentation.
RS} Be able to The method of target market selection.
Understand the method of target market profile.
Target market includes segmentation, targeting,
L AN Target market o
o and positioning.
Piid . :
Target Target Target segmentation includes geographic,
marketing segmentationg | demographic, psychographic and behavioral.
The strategy of choosing the target market
FVrE ) separately: non-differential marketing,
targeting _ _ ) )
differentiated marketing, and centralized
marketing.
L Understand the meaning and purpose of
positioning o
positioning.
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1. Introduction (to enhance the
motivation to learn or review past
experiences)
(1) Watching the travel videos to learn
the product positioning.
(2)Learning how to set product
positioning.

2. Expand (start the learning of new
concepts)
(1) Introduce the meaning of target
marketing and the three steps.
(2)Introduce the meaning and variables
of market segmentation.

3. Challenge: Exercise: the choice of

market segmentation variables.

1. You can separate the market segmentation
variables.

2. The strategy of choosing the target market
separately: non-differential marketing,
differentiated marketing, and centralized
marketing.

3. Understand the meaning and purpose of
positioning.

4. Complete the learning goals provided by the
teacher.

5. Be able to name the three steps of target

marketing.




4. Summary (integrate the learning focus
of this section)
(1)Reviewing and reorganizing the
above courses and inform the
activities to be carried out in the

second class.
(2) Provide a study list.
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Help to attract students' attention. students learn together.

1.Does the use of group teaching methods weaken learning?
2.Can it be integrated into collaborative teaching to improve teaching
KFER effectiveness?
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Whole Market Market Segmentation Targeting Positioning
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